About the Fair

We are Canada’s oldest art fair,
yet our vibrancy, welcoming spirit,
and commitment to accessibility
to art couldn’t be more
contemporary.
Every July, Toronto Outdoor Art
Fair takes over Nathan Phillips
Square in the heart of downtown
Toronto – rain or shine!

This three-day event presents the work of over 360
emerging and established visual artists and makers,
including painters, photographers, sculptors, ceramic
artists, textile artists, jewellery makers, and more.
Each year we welcome 130,000 art lovers and
collectors who come to downtown Toronto to discover
these artworks and new talents.
We do not charge a fee for admission, but collectively
our visitors spend over 2 million dollars on buying art.
TOAF’s contribution to the economic prosperity of our
participating artists and the cultural vibrancy of our
city is immense.

We are a charitable not-for-profit
organization and are incredibly
grateful to the generous donors
who make our work possible.
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About the Fair

Sponsor Testimonials

“As a brand new Toronto
business in 2016, the visibility
that came along with this
partnership was insurmountable.
Not only does TOAF draw
thousands of attendees from
Ontario and other provinces,
the Fair represents the
community of Toronto in a way
that no other exhibition seems
to. It is so unique and we hope
to partner with them for many
years to come.”
STEVE HIMMEL, GENERAL MANAGER
HENDERSON BREWING CO.

TOAF 2020		

Our Values

We believe art, our innate human
expression, should be accessible
and inclusive.
We believe that investing in
the creative economy of the city
is part of our civic responsibility.
We believe artistic excellence
should be nurtured and rewarded.
We believe that investing
in art is investing in one’s
quality of everyday life.
Image: City of Toronto Mayor John Tory with artist
and award-winner Raoul Olou in 2019
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Our Impact

130,000

360+

$3.0M

69M

Visitors

Total Economic Impact

Artists

Media Impact: Impressions

* Data from The Economic Impact Study, Enigma Research Corporation (2015)
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Our History
1960

1965

1978

2018

Murray and Marvelle Koffler
attend an outdoor art fair on
Washington Square in New York
City. Upon returning to Toronto,
they are dismayed to read about
two artists who were removed
from Toronto City Hall for selling
their art on city property.

The Toronto Outdoor Art
Show is the first event held at
Nathan Phillips Square.
Then-Mayor Phil Givens
declares in his opening
remarks that this show would
add interest and colour to
Toronto’s way of life.

The Board of Directors
introduces a jury
process to ensure high
standards of exhibited
art. The Fair becomes
a juried showcase.

‘Toronto Outdoor Art
Exhibition’ changes its name
to ‘Toronto Outdoor Art Fair’,
and its branding is awarded
for design excellence in
Communication Arts Design
Annual 2019.
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1961

1970

1982

2021

The Kofflers, Alan Jarvis (former
Director of the National Gallery
of Canada), and the late Jack
Pollock closes off the parking lot
of the Four Seasons Motor-Hotel
on Jarvis Street for a weekend in
June. Ken Danby wins Best in
Show. The Toronto Outdoor Art
Show is born!

A.Y. Jackson,
a member of the
Group of Seven,
is an honourary judge
of the exhibition.

TOAE becomes
a registered charitable
non-profit. Ontario
Premier William G.
Davis calls TOAE “an
important cultural event
in our Capital City”.

TOAF celebrates
its 60th year

Our History		

At Toronto Outdoor Art Fair,
we are dedicated to building
strong partnerships that
offer you a highly visible,
cost-effective marketing and
brand experience platform.
• Support Canada’s leading outdoor fair and be
part of a cherished community. TOAF is a
compact charitable organization run by artists,
for artists.
• Engage face-to-face with over 130,000 art
enthusiasts and culture-savvy visitors who are
invested in the cultural economy of our city.
• Build long-standing relationships with our
loyal audience. Your presence at the Fair will
reinforce your organization’s values, products
or services with key demographics.
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Our History

“I did TOAF directly upon
graduating from what is now
OCAD University. I sold a few
pieces at the show, and
occasionally run into people
years later who remind me that
they bought a piece there and
how happy the work has made
them over the years. I was happy
that they took a chance on me,
a young unknown artist.”
BARBARA ASTMAN,
RENOWNED CANADIAN ARTIST
Images: (Top) The 1970 TOAE opening ceremonies including Mayor David
Crombie, Federal Cabinet Minister John Roberts, Murray Koffler, Aaron
Milrad, Pat Fleisher, Hilda Wilson, Elizabeth Kilbourn, Ernie Herzig, Kay
Kritzweiser, John Downing, Issy Sharp, Marvin Gelber, Edie Frankel, David
Silcox, Sonja Bata, Brigid O’Reilly, and John Band. (Bottom) Toronto media
coverage on the first-ever show, including The Globe and Mail, Toronto Daily
Star, and The Financial Post
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Our History

Opportunities

Sponsorship Benefits

Work with us to create
a bespoke package that
is right for you.
At Toronto Outdoor Art Fair,
we offer you a highly visible
and cost-effective marketing
and brand platform.

Your company can directly
interact with them, just as our
artists do. When you partner
with TOAF, you benefit from our
valuable and targeted marketing
campaigns and activation
opportunities.

Over the years, we have
cultivated an audience of
hundreds of thousands of
engaged and culturallysophisticated visitors.
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Opportunities

Fair Sponsorship

Program Sponsorship

Activations

In-Kind Services

Sponsor all of TOAF! Put your
company name front-and-center
with exclusive naming rights for
the entire Fair.

Sponsor a TOAF program that aligns
with your community-giving vision
and mandate.

Create experiential environments
and activation stations (including
beverages, snacks, products)
to engage with an audience of
130,000 visitors.

Sponsor services and products
for TOAF artists and volunteers
and build brand awareness with
our on-site signage plan that places
your product in the hands of artists,
volunteers and visitors, on-site and
through TOAF’s marketing channels.
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Sponsorship Benefits
Benefits can be customized based on your needs and the level of your support, and includes a mix of the following TOAF marketing channels:

Premium Onsite
Presence

Advertising & Media
Campaigns

Print Material
(on-site & pre-Fair)

Digital &
Social Media

Public Relations,
TV & Radio

• Onsite brand activation

• Print: The Globe & Mail,
NOW Magazine, Canadian
Art, The Globe & Mail,
Summer Fun Guide,
SLATE

• 10,000 fair guides

• Logo recognition on
official TOAF website

• Media Relations: press
releases, pitches, and
teaser campaign,

• Onsite partner booth for
product/service showcase
• Your sponsor brand
signage
• Program naming
opportunities
• Award naming
opportunities
• Zone naming
opportunities
• Opportunity for product
sampling/distribution
• In-person audience
engagement

• Transit/OOH: TTC
Subway Cars, TTC
Platform & Grassroots
Indoor Poster and Street
Wildpostings across
Downtown Toronto

• 4,000 postcards
• 900 posters distributed at
high traffic locations
across the city

• Digital fair guide

• TOAF onsite signage

• Social Media Campaigns
to 18.8K followers across
Facebook, Twitter,
Instagram

• Accreditation: Media,
Artists, Partners & Team

• Digital Advertising:
Designlines, BlogTO,
NOW, Toronto Life,
Canadian Art, The Walrus,
Daily Hive, Exclaim! &
Akimbo

• Newsletter: 8,000+
subscribers

• 2M+ Impressions through
community partnerships
with Municipal & Regional
Arts Councils & over
30 arts organizations and
360 artists
• Video teaser

• Radio & Podcasts: Classic
96.3FM, Indie88, Jazz FM,
Canadaland network

* Figures are reflective of TOAF’s 2019 campaign and for reference only
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• On-air TV spots
• Interviews through our
radio and podcast
sponsors
• Print interviews

Sponsor Visibility
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Sponsor Testimonials

“Higgins is a proud
longstanding sponsor and
supporter of TOAF. We are
honoured to be part of such
a reputable, highly attended
event in Toronto. We can’t
wait to work with them in
2020. The TOAF team is
always exceptionally organized
and helpful throughout
the entire process. We find
great exposure through the
sponsorship return advertising
and truly cherish our working
relationship!”
MICHELLE NICOL, FESTIVAL SPECIALIST
HIGGINS EVENT RENTALS
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Our Reach

Our Reach

22M

Total paid media reach

46.3M

Across 115 mentions across
local and national media
Total earned media reach

18.8K

Followers across Facebook, Twitter, Instagram
Total social media reach
202.7K Total impressions on Facebook**
137.2K Total impressions on Twitter**

8.2K

TOAF Newsletter Subscribers

230,000
Pageviews during May – July
on the TOAF official website

** Period of May 1 – July 31, 2019
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Demographics

64%

of attendees prefer to conduct
business with sponsors of their
favourite events

49%

From the Greater Toronto,
Hamilton and Niagara areas
33%
Rest of Canada
18%
U.S. and International
visitors

58%

42%

Female

Male

44%

34%

19–39 years old
* Data from The Economic Impact Study, Enigma Research Corporation (2015)
Image: TOAF ambassador and design personality Tiffany Pratt in 2018
TOAF 2020		

Demographics		

40–59 years old

Programs

Launching exciting
artist careers is a
TOAF legacy. We are
renowned for hosting
acclaimed Canadian
artists under our
iconic white tents
during the early
years of their careers,
including Barbara
Astman, David
Blackwood, and
Edward Burtynsky.
Image: Nelson Cheng, 2019 winner of the Murray
& Marvelle Koffler Founder’s Award, with judges
Flavio Belli & Tiana Koffler Boyman
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Programs

TOAF is not just an art fair;
TOAF provides opportunities
for artist-entrepreneurs to not
only launch their careers, but
to maintain and sustain them
long-term.
We offer many programs
that serve a myriad of
communities such as artistentrepreneurs and other
artists in priority groups.
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We deepen the joy of engaging
with art for our visitors
through our free and diverse
educational programming,
featured exhibitions, young
collectors initiatives, children’s art
workshops, installations, walking
tours, art talks and performances.

Programs		

Awards Program

Our Awards Program is
unparallelled in North America.
Every year we distribute
$40,000 cash and in-kind
awards to outstanding artists.
These awards are generously donated by a
passionate circle of donors, historical patrons,
and community partners who truly believe in
advancing artists’ careers.
The prestigious Mayor’s Purchase Award brings
the winners’ artworks into the City of Toronto’s
art collection. The coveted Murray & Marvelle
Koffler Founder’s award celebrates an
emerging artist who is pushing the boundaries
of their art form. TOAF’s most prestigious title,
the Catherine Bratty Award for Best of Art
Fair, is the ultimate recognition of artistic
excellence and talent. It has been awarded to
critically-acclaimed Canadian artists over the
past five decades.
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Programs for Artists

“I thought the Art Encounters
program was fantastic. It is a
leading example of how the world
run by abled people can welcome
and include us, and allow us to
exercise knowledge and build
independence.”
PETER OWUSU ANSAH,
ART ENCOUNTERS PARTICIPATING ARTIST

Art Encounters
We work with different groups and
organizations to create an accessible
space for artists who are DisabilityIdentified and other artists in priority
groups. Art Encounters is TOAF’s
outreach program striving to remove
barriers of access by offering
dedicated space and professional
development opportunities for
artists or makers in priority groups.

Image (left): Steve Kean sharing his
work with visitors in 2017
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Artist Services
& Professional Development
We offer services including onsite
storage, booth-sitting services, and
volunteers armed with dollies to
relieve the challenges of an allweather outdoor setting, and create
a supportive environment for our
participating artists. We help artists
develop strong application portfolios
through our App Camp workshops,
and our in-demand Booth Camp
mentorship and information-sharing
workshop equip artists for the
demands of an outdoor art fair.

Programs for Artists

“I spent a few summers in the
early 80’s at the Toronto Outdoor
Art Fair with my work. It was
a great experience meeting fellow
Torontonians and tourists and
having a chance to tell my story.
I even sold a few prints which
made the experience that
much better!”
ED BURT YNSKY,
WORLD-RENOWNED PHOTOGRAPHER
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Dedicated Student Zone
TOAF has always reserved a portion
of our fair to student artists, offering
booths at a highly discounted rate.
Our affordable and buzz-worthy
Student Zone is a cultural treasure
in the city with a loyal following and
has led to the discovery of fresh
talents by thousands of art lovers,
collectors, and commercial dealers.

Programs for Artists		

Partnerships with
Educational Institutions
We nurture the next generation of
artists through partnerships with
leading art schools and programs
in the city such as OCAD U Career
Launchers Program, Sheridan
College, and the University of
Toronto Scarborough.

Programs for the Arts Community

“TOAF aligns with our strategic
priority to increase the profile of
our organization and the profile
of our artists and members.
These goals were achieved
through the Community Booth
program. We had hundreds of
visitors, made important
connections, introduced our
artists to key Toronto cultural
leaders, and were able to offer an
accessible entry point for artists
to sell their work and grow their
audiences.”

Community Booths

Community Partnerships

We have created a rare public
exposure opportunity for artist
collectives, nonprofits & artist-run
centres and galleries to promote their
mission and reach out to new
audiences. Previous participants
include Propeller Centre for the Arts,
Toronto Potters, Scarborough Arts,
Hill Potters’ Guild and Creative
Works Studio.

We have established a vibrant
and robust Community Partnership
program where we engage with
different organizations to offer
diverse programming and
workshops. Previous collaborators
include The Power Plant
Contemporary Art Gallery, OCAD U,
City of Toronto’s Art Connections
program, Craft Ontario, Gallery 44,
and StreetARToronto.

MONICA GUTIERREZ, PROGRAM MANAGER
SCARBOROUGH ARTS
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Programs for Visitors

Art Talks & Tours
We foster a welcoming environment
for thought-provoking conversations
about contemporary trends and
current issues in the arts world. Art
Tours are free to attend and are led
by curators, critics and art
professionals offering insight into
specific topics and media, while
creating a space for one-on-one
interactions and meaningful dialogue
between artists and tour-takers.
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Contemporary Performances
& Installations
We showcase contemporary
performance art, installations,
and site-specific work by acclaimed
local choreographers and artists
such as Karen Kaeja, Jenn Goodwin
and Max Streicher to name a few.
We select works that are exciting,
dynamic, and well-crafted to
encourage the public’s engagement
with an expanded vision
of contemporary art.

Cascading Beer Garden
We have created a unique urban beer
garden that cascades down the
stairs of the stage at Nathan Phillips
Square, a collaboration with our
partners at Henderson Brewing Co.
The beer garden has become a
gathering point for our visitors to
rest and refresh in the shade, enjoy
a panorama of the Fair, and witness
contemporary performances on the
stairs.

Programs for Visitors		

Collectible Art Label +
Custom Craft Beer
Inspired by the emerging artists of
TOAF, Henderson Brewing Co. pairs
a young brewer and an emerging
artist from the Fair to create an
exclusive custom brew for TOAF
with a custom art label. These art
labels are fast becoming collectible
items and have provided a great
opportunity for artists to expand their
reach to unconventional audiences.

Family Programs

“I went to Budding Art Buyers
right when it opened on Friday,
and I was thrilled to be there.
It has definitely made me want
to become an art collector. My
great-grandmother is an artist,
and this is, perhaps, where my
love of art stems from. I eagerly
await next year’s Budding Art
Buyers, so I may buy even more
beautiful pieces of art to add
to my collection.”
DOVID K. (AGE 10),
BUDDING ART BUYER
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Budding Art Buyers

Power Kids Workshops

We are committed to nurturing
the next generation of art admirers
and collectors. Young people
14-years-old and under are invited
to purchase affordable original works
from TOAF participating artists
at $10-$20 to start their budding art
collections. No adults allowed!

Our partners at The Power Plant
Contemporary Art Gallery have
created the excellent Power Kids
workshops to engage young art
lovers and their families in high
quality art-making activities and
discussions.
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Stories from our Artists

“My first year showing at TOAF
as a student was definitely a life
changing experience. The works
I sold at the Fair were the first
paintings I had ever sold. On top
of everything, I was selected for
an award, which put me in my
first gallery show. It gave me a
huge boost of confidence to keep
working hard and to believe in the
work that I make. Big thanks to
TOAF and your amazing
volunteers for a great experience!”

Cristine Yunyk at her booth at the 2018 TOAF

CRISTINE YUNYK,
EMERGING ARTIST
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Our People

Our team is a dynamic
combination of practicing
artists and experienced arts
professionals who are invested
and passionate about the
impact of their work on artists
entrepreneurs and the creative
economy of the City.

Team
anahita azrahimi
Executive & Creative Director
Ania Harmata
Operations Manager
Tammy Yiu Coyne
Communications Manager
Jane Van Rooyen
Logistics Lead

Founders
Marvelle Koffler
Murray Koffler
Ernie Herzig
Kenneth Jarvis
Alan Jarvis
Isadore Sharpe

We are small, but agile,
dedicated, and resourceful.
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Board of Directors
Alex Ciappara, Chair
Sandy Stephens, Secretary
Carrie Chisholm
Charles Collins
Harry Enchin
Brett Ledger
Robert Mitchell
Jini Stolk

Team		

2019 Partners & Sponsors
Major Sponsors

Awards Sponsors & Supporters

Programming Partners

Media Partners
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Toronto Outdoor Art Fair is not possible without
the unwavering support of our donors and sponsors.
Our heartfelt thanks to all of you.
Special thanks to our Volunteers, Judges, Jurors,
Speakers, Vendors and Staff at the City of Toronto.
Friends’ Circle
anahita azrahimi
Anonymous
Alex Ciappara
Carrie Chisholm
Judy Harquail
Greg Holman
House of IDEA
Nikolette Jakovac
Judy Josefowicz
Lila Karim
Valérie Lockerbie
Robert Mitchell
In memory of Lee Pariselli
Sandra Stephens
Jini Stolk
Supporting Sponsors
Above Ground Art Supplies
Barking Dog Studios
Cambridge Group of Clubs
Gwartzman’s Art Supplies
Innit Design
PI Fine Art
Roland Canada

2019 Partners & Sponsors		

Silva Custom Furniture
SIPBAR
T-Shirt Elephant
The Japanese Paper Place
The Pottery Supply House
Toronto School of Art
Tri-Art Manufacturing
Tucker’s Pottery
Supplies Inc.

Community Partners
Artscape
Creative Works Studio
Design Exchange
DesignTO Festival
East End Arts
GIFT/Cinema Politica
Hill Potters’ Guild
North York Arts
Sheridan College
SLATE Art Guide
Toronto Potters

We look forward to
partnering with you.

Toronto Outdoor Art Fair is a registered Canadian charity
(119259620RR0001)

anahita azrahimi
Executive & Creative Director
Toronto Outdoor Art Fair
401 Richmond Street West, Unit 264
Toronto, ON M5V 3A8
416-408-2202
torontooutdoor.art

